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INSIGHT TRUTH PROMISE
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The reactions creative work should create



Is the impact relevant? Impact doesn’t just mean shocking.

Is the impact consistent with the brand?

Will the impact result in the audience switching off/taking offence?

Is it so direct and obvious it feels obtuse?

Does it reflect the insights?

Is it talking to them or lecturing them?

Does it intrigue them and demand they look a little closer?

In what ways does it stimulate or reward them?
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CREATIVE EXERCISE 6.





I’d like you to do a review of different brands (or a brand) that have engaged with a young 
(millennial) audience to create increased awareness and relevance.

Hopefully this exercise will inspire you with your British Heart Foundation brief.

Within this I’d like you explore what the idea(s) is (are) and how successful you feel they are from 
the point of view of being impactful, resonating with the audience, and creating empathy. 

Outline what you would do differently, if anything.

Keep it simple and concise. Quality always wins over quantity (say, around 750 or so words)




