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Membership Application Form

Including membership of The Agency Search & Selection Service

Please type in the spaces provided. Please send two copies to the MCCA, one printed, signed and submitted with supporting materials.  The other should be emailed directly to scott.knox@mcca.org.uk.

1 Applicant company details

1.1 Trading name:

1.2 Registered name of company:

1.3 Company registration number:

1.4 Trading address:

1.5 Registered address:

1.6 Telephone number:

1.7 Fax number:

1.8 Web site address:

1.9 Date on which trading commenced:

1.10 Is the company a subsidiary of another organisation? (If no go to 1.14)

1.11 Name of parent organisation:

1.12 Address of parent organisation:

1.13 Principal business of parent organisation:

1.14 List any subsidiary companies of the applicant and the nature of their business:

1.15 State whether the applicant is part of an international network of marketing communications consultancies, please state nature of the relationship (affiliate, wholly owned, etc.)

1.16 State in which countries you have overseas offices/affiliates (if applicable):

2 Company staff

2.1 State all company directors and other key management, including titles and responsibilities:

2.2 State the number of years of experience of each director or key management team member:

2.3 If a partnership, please state name of proprietors:

2.4 State all shareholders, including % share of ownership:

Number of full-time staff

2.5 Trading information

2.6 Financial year:  From
to


2.7 Audited annual turnover for last 3 years (£ 000s):

2.8 Audited annual gross profit/revenue (turnover less cost of sales) for last 3 years (£ 000s):

2.9 Net assets:

2.10 Level of professional indemnity insurance cover:

2.11 Indicate the % split between the principal consultancy services you offer:

Advertising



%

Artwork production


%

Audio, visual & film


%

Design & creative services

%

Digital



%

Direct marketing


%

Event marketing


%

(Field) sales services

%

Live brand experience

%

Market research


%

Marketing consultancy

%

Media Buying


%

Media planning


%

Product development

%

Public relations


%

Sales promotion


%

Sponsorship



%

Other, please describe if over 20%

2.12 Indicate the % split between the types of business you handle:

Business to business

%

Consumer



%

2.13 Indicate the principal areas of remuneration:

Commission



%
Hourly rates



%

Project fees



%

Retainer



%

Other, please state nature of model
%

2.14 State you principal clients and % contribution to your annual turnover:

Contacts & references

2.15 Nominated company contacts (please specify primary & secondary contact):

2.16 Name and contact details of Finance/Commercial director (including telephone & email):

2.17 Name and contact details of accountant/auditors:

2.18 Name and address of bankers:

2.19 Name, title, company and address of client reference 1:

2.20 Name, title, company and address of client reference 2:

2.21 Name, title, company and address of client reference 3:

2.22 Name, policy number, renewal date and address of insurance provider:

Declaration

I subscribe to and agree to abide by the self-regulatory British Code of Advertising and Sales Promotion Practice and the MCCA Code of Conduct & Ethics.

I conform to the following definition of marketing communications consultancy:

“A Marketing Communications consultancy creates and organises programmes specifically designed to achieve marketing objectives set by or agreed with clients.  It provides objective and impartial advice to its clients and does not give preference in its recommendations to any specific medium, component or technique which is dictated by aptitude, commercial or special interest.”

I have no vested interest in any medium, technique or service that might prejudice my ability to give impartial advice on marketing activities.

I have read and understood the contents of the MCCA Memorandum and Articles of Association and agree to become a member and conduct my business in accordance with the requirements contained therein.

Name:

Position held (Must be a partner, principal or director):

Signed:

Date:

Submissions required in support of application

1. Completed application form

2. Copy of latest annual report

3. Senior staff organogram

4. Audited accounts for past 3 years of trading (if applicable)

5. Bank reference

6. Copy of certificate of Professional Indemnity insurance

7. 3 original client references, confirming employment of the applicant company within past 12 months

8. 3 client case studies from past 12 months

For official use only by vetting committee

Chairman:






Date:


Those present:

Accepted/refused (ground for refusal to be attached)

Further action:

scott.knox@mcca.org.uk www.mcca.org.uk

To energise communication agencies for a changing future, by

sharing knowledge, sharing vision and sharing possibilities
This presentation and the information in it are provided to you in confidence and may not be disclosed to any third party without the MCCA's prior written consent.

 The presentation and its content is a copyright work of MCCA (Marketing Communication Consultants Association).

 The redistribution or reproduction of part or all of this presentation in any form or media is prohibited without the MCCA's prior written consent.
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